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Mission of the ITMI  

The mission of the India Today Media Institute is to produce Media Professionals with ambitious 

creative goals.  This ITMI is built with an innovative course structure enabling students to enjoy 

freedom of choice and therefore explore their creative reach. Additionally, the ITMI is also 

committed to award diploma to those students who carry a strong sense of ethics, responsibility 

and commitment towards creating works that are socially, culturally, ecologically and 

economically sustainable and equitable. This ITMI entrusts its students to launch successful 

career in their respective interest field.   

To achieve this mission the following objectives are also imperative,  

1. Providing a holistic and contextualized understanding of the Journalism, Media 

Management and Mass communication.  

2. Focusing on the complexities involved in representation and analysis and advocating 

clear articulation of theoretical and practical language.   

3. Delineating activities and time that encourage in-depth learning and encourage informal 

writing, both in class times and outside, as means of establishing connections, critical 

perspectives and sorting unresolved questions in study material. 

4. Inculcating its graduate in an interpretative understanding of knowledge in general and 

design knowledge in particular.  

5. Instilling a spirit of enquiry and active learning in approaching questions surrounding 

Journalism, Media Management and the Media Studies. 

6. Imparting a sense of ethics, responsibilities and commitment to its graduates. 

 

 



 

Learning Philosophy 

The learning philosophy of the ITMI is based on the understanding that education is a 

collaborative process. This implies that the ITMI believes in an education that is learner-centric 

as opposed to teacher centric, contextual as opposed to canonical, and explicit as opposed to 

implicit.  It also entails an understanding and production of knowledge that transforms learner(s).  

The impetus therefore is to generate an atmosphere where students and teacher work together on 

an enquiry. The Institute fosters the notion that learning tends to happens with greater ease if 

students and faculty work as active agents (re)negotiating, (re)producing and (re)imagining 

knowledge rather than passive receptacles of a knowledge “corpus.”  

The curricular as well as the evaluatory strategies and schemes of the Institute as a whole and its 

various departments stems from these philosophical premises.    

The Genesis 

The growing market needs for trained manpower to the corresponding growth at the media 

spending on digital area has pave the way for the academic institutions to plan and deliver the 

modules on it. The marketing spending has been increased to reach out the larger audience base 

by the advertisers in all segments due to the appreciative growth of digital media. The content, 

journalistic activities through web portals, entertainment medium, Apps , OTT platforms and 

others has opened a vast base of audience for entertainment, information and education purposes. 

The overall media scenario has responded to the double digit growth on this. Hence, the eco 

system has been created on 360 degree ways to develop digital as complete entertainment and 

advertising source to reach out the mass through extensive engagement plan. Data analytics and 

various scientific methods also being use to get better ROI and holistic entertainment solutions. 

 

 

 

 

 



 

Academic Plan (Course & Credit Structure)  

The Curricular Structure of the Institute reflects an amalgamation of the curricular strategy 

outlined above.  The structure has two parts to it  

1) Credit and Contact Period Distribution  

The credit and contact period distribution for the Institute mirrors the curricular structure that the 

department follows. Thus in each academic term the project is given maximum credits and 

contact periods, while lectures and workshops are accordingly weighted.  

S.No. Subjects Credit Theory/ Practical 

1 Marketing Management 3 Theory 

2 Consumer Behaviour 3 Theory 

3 Digital Marketing 3 Theory 

4 Social Media Engagement & Content 2 Theory & Practical 

5 
Digital Branding and Marketing 

communication 3 

Theory & Practical 

6 PR & Corporate Communications 3 Theory 

7 Digital Analytics 2 Practical 

8 Digital Planning, Media and strategy 3 Theory & Practical 

9 
Digital Graphics, Multimedia & 

Production 3 

Practical 

10 OTT and Digital Video 3 Practical 

11 Web Portals & Apps in Digital Age  2 Practical 

12 Digital Photography 2 Practical 

13 Applied Communication 2 Theory 

14 Content writing, Scripting & Creativity in 

Digital & Social Media 2 

Theory & Practical 

  Digital Branding & MARCOMM 
Theory & Practical 

GRAND TOTAL 36  
 

The Specialization Module can be offered for a period of one Month on any one of the following 

having 10 students in a specialization. 

A. Content writing and Scripting 

B. Multimedia Video 



C. Digital Branding  

D. Data science & Analytics 

S.No. Term - II 

1 OJT 16   

Total Credit for PGDDMC is 52 

Academic Plan-B 

1- Special Workshop/ Projects 

2-National / International Seminar/ Conclave Participation 

3- Project/ Academic Tour 

Academic Plan-C 

Club Activities 
 

2) Syllabus  

The syllabi created for the ITMI is a concrete manifestation of the learning principles as well as 

curricular strategy outlined above. Given the emphasis on holistic, collaborative and 

investigative learning, the syllabus departs from traditional syllabi in one significant way. Instead 

of simply listing topics that a particular lecture or project has to cover the syllabus details out 

learning objectives for each of them. There are many advantages to such a move 

Firstly, focussing on learning objectives provides a measure of clarity in terms of evaluation 

methods and criteria for evaluation. If one only specifies topic(s) in the syllabus, as is the 

tradition, there is a great deal of ambiguity on how to evaluate a particular student since any 

academic topic is potentially limitless and almost an infinite number of questions can be asked of 

it. However, if, instead, a class is structured around learning objectives it provides clear 

guidelines for how each student should be evaluated 

Secondly, specifying learning objective for each class instead of simply listing topics to be 

taught also leave greater room for innovation in terms of teaching materials and methods that can 

be used to achieve a particular learning objective. This is extremely important as it aligns itself 

with the overall objective of the India Today Media Institute to inculcate innovative learning 

materials and tools to achieve student transformation 

Finally, and not unimportantly, by specifying what learning students are to achieve at the end of 

each class, each academic topic can be tailored to fit the particular level at which it should be 

taught. 



Evaluations:  

The final component of any curricula is the system of evaluation that accompanies it.  Given the 

Institute’s emphasis on innovative learning methods and its drive to be learner centric and 

interactive, a progressive system of evaluation that is at par with the best practices of media 

institutes worldwide is imperative. The Institute has decided to adopt a combination of project-

based and written examination evaluation system under which student works are to be evaluated  

1. The jury system: The jury method of evaluation is the hallmark of media education all 

over, nationally and internationally. According to this system students undergo 

evaluations in which they present their work to their peers and to a group of experts 

(internal and external). The student is then required to defend her/his A/V proposal in 

front of this collective.  

2. The written examination system: this method is reserved for only a handful of classes 

within the DMC curricula. In addition to in-class presentations, desk critics, researched 

papers, this mode of evaluation will also involve a mid-semester and an end of term 

question paper based examination 

 

Weightage of a course 

The overall weightage of a course in the Syllabi and Scheme of Teaching & Examination shall 

be determined in terms of credits assigned to the course. 

 

Component of evaluation 

The evaluation of students in a course shall have the following components unless specifically 

stated otherwise in the Scheme of Teaching & Examination and Syllabi: 

 Evaluation through a semester-end examination; 

 Attendance; and 

 Continuous evaluation by the teacher(s) including Quizzes /assignments /projects 

/seminars /viva-voce, etc or any other mode to be specified by the course faculty. 



Type of Evaluation Max. marks for ¾ credit 

courses the exam is 

conducted 

Max. marks for 2 credit 

courses the exam is 

conducted 

CA 50 marks 25 marks 

Attendance 10 marks 5 marks 

ETE (Theory / Practical) 40 marks 20 marks 

Total 100 marks 50 marks 

 

 Distribution of Weightage 

The distribution of weightage for various components of evaluation in one/ two year post 

graduate diploma programme shall be as under: 

A. Theory Courses  Weightage  

  (a) End-Term Examination 40% 

  (b) Continuous evaluation by the teacher 50% 

 
(c) Attendance 10% 

 B. Practical/ Lab Courses   

  (a) End-Term Examination 40% 

 
(b) Continuous evaluation by the teachers 50% 

  (d) Attendance 10% 



 C. Dissertation/ Thesis/Projects   

 (a) Assessment By External Examiner 40% 

 (b) Assessment by Internal Examiner 60% 

 

RSP Evaluation: Rural Study Report will be evaluated in 100 marks on the basis of Project 

report and final presentation. 

OJT Report Evaluation: OJT/ Internship report will be evaluated in 100 marks for first 5 

months of the internship. Evaluation for each month will be done out of 20 marks on the basis of 

monthly Continuous Assessment and feedback from the Industry Guide. 

NOTE: The above content the subject can be modified with the advice of board of studies from time to 

time for improvement and necessary market requirement*. 

 

 

 


